Lesson Overview

Analyzing brand equity

Imagine that you've just received a brand

BRAND
ASSOCIATION

equity report and you need to discuss with

your colleague to assess the impact of the

product launch on your brand's overall image

BRAND

BRAND AWARENESS

QUALITY

and performance.

What will you say about the brand equity

report with him/her?

Useful language

~Our brand awareness [brand
- awareness’ state].

~has increased
especially in

significantly,
the

“and social
have been effective in reaching
~a broader audience.

has increased

particularly among
- younger
appears

that our

- our reach.

slightly, . .. s
& th):e - da tang nhe, dac biét la trong gidi -

, tré. C6 vé nhu nhirng né luc ti€p
demographic. It . . ., . ne m o
PR thi gan day cua chung t6i da cé

: ) tac dong tuong doi dén viec mg
- marketing efforts have had a o A s .
é . . rong pham vi tiép can cua chung
~modest impact on expanding :

MUrc d6 nhan dién vé thuong hiéu
~cla chung ta [tinh trang cla mudc
- d6 nhan dién thuong hiéu]. |
~da tang lén dang ké, dac bigt 13 &
younger
~demographic. It looks like our
recent marketing campaigns
media presence

tang I6p tré. C6 vé nhu cac chién
dich ti€p thi va su hién dién trén
mang xa hoi gan day clda chingta
dd phat huy hiéu qua trong viéc

tiép can lugng déi tugng rong
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has declined, particularly among
younger consumers. It seems
‘that our recent marketing
- campaigns didn't resonate as we
“had hoped.

da gidm, dac biét 13 & nhing ngudi

tiéu dung tré tudi. Co6 vé nhu cac

chién dich tiép thi gan day clda
chung ta da khéng gay dugc tiéng

“vang nhu ching ta mong doi.

Cé vé nhu [tinh trang cua ‘lién

~tudng thuong hiéu’].

“we're making progress in this
area as  well.
“increasingly associate our brand
with  quality, reliability,
“innovation, which aligns with our
“branding goals.

Customers -

and

~a mixed picture. While some
customers are aligning our brand
~with qualities like reliability and
“innovation, there's
éimprovement in conveying our
“unique selling points
consistently.

room for

more -

there’s a bit concerning here as
“well. The report shows that
customers aren't
- associating our brand with the

strongly -

“qualities we've been trying to
promote, like
reliability.

innovation and

_chiing ta ciing dang dat dugc sy
tién trién trong Iinh vuc nay.
Khach hang ngay cang lién két
thuong hiéu cla ching ta v&i chat
lugng, d6 tin cay va sy déi méi,
phu hgp v&i muc tiéu xdy dung
_thuong hiéu clia ching ta. 5

“mét blrc tranh hdn hgp. Mac du
- mdt sé khach hang dang biét téi
thuong hiéu cla ching ta véi
nhitng phadm chat nhu dé tin cay
va sy d6i mdi, nhung van can cai
~ thién viéc truyén tai cac diém ban
“hang d6c ddo clia ching ta moét
~ cach nhat quan hon. 5

- c6 mot chit méi lo ngai & day. Bao |
céo cho thdy khach hang khéng
lién két chat ché thuong hiéu cua
ching ta vdi nhirng yéu t6 ma
~ching ta dang c6 gang quang b4, |
“nhu sy d6i méi va dé tin cay. |
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room for growth.

~we introduced last year has |, LA Lo
: - chung ta gidi thiéu nam ngodi da
- been moderately successful, | N > , R e
; , . ~thanh céng & mudac dé tuong doi
but there's an opportunity to x A L s
: : - nhung van c6 co hdi nang cao n6 dé
~enhance it to foster deeper ., <. . .. . 3

~thdc day két ndi sau sac hon vai
Our 7 Y ? s
- khach hang cua chung ta.

- connections with

- customers.

“has remained relatively stable, e o .
: y for ~van tuong doéi 6n dinh nhung van
- c6 tiém nang tang trudng. '

but there's potential

Ewe introduced last year hasé

“had some success, but we
need to explore ways to make

- customer base.

EOur brand perception [brand
- perception’ state].

Customer retention [customer Ty e gl,u crzanA khiCh hiamg [t[nh
g ., trang cua ty 1é& gilr chan khach
retention’ state]. The loyalty | | N . .
orogram [the lovalty program’ hang]. Chuong trinh khach hang
PTog Yoy Prog than thiét [tinh trang cda chuong

| “trinh khach hang than thiét].
has improved, but we have

da duoc cai thién, nhung ching ta |

- van con ché dé phat trién.

ching ta gidi thiéu nam ngodi da

~dat dugc mét s6 thanh cong nhung
~chung ta can kham pha nhirng cach
it more compelling to our |
| - d6i v6i dit lieu khach hang ctia minh -

dé lam cho né trd nén hap dan hon

Nhan thirc thuong hiéu cdia ching
ta [tinh trang cla nhan thac thuong
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remains positive, but there's
room to differentiate ourselves
further  from
~ Customers see us as a reliable
choice, but we could work on

reinforcing our unique selling
' - dao cha minh.

_is generally positive, but we
have opportunities to better
~biét t6t hon vdi cac d6i thd canh
Strengthening
~our unique selling points and
ébrand positioning is an area§
- trung vao.

;differentiate ourselves from
- competitors.

- we should focus on.
remains fairly positive, but it

~our unique selling points.

van tich cuc, nhung van con ché dé
“tao su khac biét hon nira so vdi cac
competitors.
ching ta 1a mét sy lua chon dang
“tin cdy, nhung ching ta ¢ thé nd

d6i thu canh tranh. Khach hang coi |

luc cling c6 cac diém ban hang doc

nhin chung 1a tich cuc, nhung
ching ta cé co hoéi dé tao sy khac

tranh. Clng c6 cac lgi diém ban
hang déc nhéat va dinh vi thuong |
hiéu la Iinh vuc chdng ta nén tap

~van kha tich cuc, nhung c6 vé nhu
~appears that our competitors
have been doing a better job
- at standing out in the market.
We need to work on finding

cac d6i tha canh tranh clia ching ta
dang lam t6t hon trén thi truong.
Chang ta can ndé lyc tim kiém
nhitng diém ban hang doc nhat cla




