Lesson Overview

Preparing for an advertising campaign

éGood morning, [name].

. think it's time we started
. planning our next advertising
. campaign.

SGood morning, [name].

- agree. It's time for a new
. campaign.

éWhat are your thoughts on
. cho du an nay la gi?

. our objectives for this one?

| think our primary objective

“should be to [objective].

Agree.

“think our primary

- campaign?

Next, who d e o

ext, Who Otaglo:t ~bong y. Tiép theo, ban nght doi
; . g' - tugng muc tiéu chinh cda chdng ta
- audience should be for this L o :
: - cho chién dich nay la ai?

You have a meeting with your
colleague to prepare for an

advertising campaign.

How do you prepare for an

advertising campaign?

. Chao budi sang, [tén]. Toi nght d3 :

dén IGc ching ta bat dau lén ké :
hoach cho chién dich quang céo :

- ti€p theo cta minh.

- Chao budi sang, [tén]. T6i dong .
- D& dén ltc cho mot chién dich mdi. !

Ban ngh? muc tiéu cla chdng ta

T6i nght muc tiéu chinh cla ching

~tanén la [muc tiéul.
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Based on our product and
“market research, | think our
primary audience should be
[d6i tuong muc tiéu].

[target audience].

. A target audience is a specific : _ . A s A L
: . : DO twgng muc tiéu la mot nhom
of individuals or: R «am s P
: o . . ca nhan hoac t6 chidc cu thé ma :
. organizations that a business : A . A
L .., . doanh nghiép hudng tdgi tiép can
. aims to reach and engage with : | , R L ox :

. o - va tuong tac thdong qua cac no lyuc :
its advertising and @ e s :
. quang cao va tiép thj cua minh.

. group

through
- marketing efforts.

increase sales by 20% over the
. trong quy tiép theo

. next quarter

rebrand and position ourselves
leader in
. nganh vé su bén virng

- as an industry
. sustainability

élaunch a new product andé
.y trén thi truong

create attention in the market

. tech-sawvy professionals aged :
. 25-40, who are interested in :
cdng nghé tién ti€n va c6 thu nhap
- 6n dinh .

conscious :
. consumers of all ages who are
seeking eco-friendly
vai moi trudng

cutting-edge technology and
. have a stable income

. environmentally

. actively
. products

young adults aged 18-24 who

. are looking for innovative and :

trendy lifestyle products

That makes sense. What are N e L. L
: . . , . Diéu d6 hop ly. biém ban hang doc :
- the unique selling points of our © ., 7, i , NN
: . nhat cua san pham chung ta la gi?

. product?

Duva trén nghién cdu thj truong va
sdn phadm cla chdng ta, to6i nght
déi tugng chinh cla chung ta la

tang doanh sé ban hang Ién 20%

d8i méi thuong hiéu va dinh vi
cong ty chdng ta la ngudi dan dau

ra mat sdn phdm mdi va tao su chu !

cac chuyén gia am hiéu céng nghé
& d6 tudi 25-40, quan tdm dén

ngudi tiu dung c6 y thirc vé moi :
trudng & moi Ira tudi dang tich cuc
tim kiém cac san pham than thién

thanh nién tir 18-24 tudi dang tim
ki€ém cac sdn pham cé phong céch |
. sdng sang tao va hgp thoitrang ¢
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. That's a strong selling point. : _, . . _ . s s :
: . . g & P - D6 [a mot diém manh vé ban hang.
. Which advertising channels do : A . L.
: : - Ban nghi kénh quang cao nao sé&
. you think would be most: , o an . .

our hiéu qua nhat dé tiép can doéi
. twgng muc tiéu cla chang ta?

effective for reaching
. target audiences?

We should definitely consideré
. [Kénh quang cao].

[Advertising channels].

Agree. What's our budget for
. cho chién dich nay la bao nhiéu?

. this campaign?

think we should allocate
. [Ngan sach] cho chién dich nay.

_Unique Selling Points (USPs) : Biém ban hang doc nhat (USP) Ia :
- are the distinct characteristics
- of a product, service, or brand

. gilp phan biét no véi d6i thd canh

[Budget] for this campaign.

éthat differentiate it from

. competitors  and
. compelling reasons

. alternatives.

. edge but also user-friendly

. our product revolves around : , - , , :
: . . . san pham cua chung ta xoay :
. our sustainable sourcing, eco- : - , N :
: and | quanh nguon cung ung bén ving, :
. bao bi than thién v&i moi truong va :
reducing : o 2 . ;
: o . cam két giam lugng khi thai carbon
. carbon emissions throughout : N X . :
: . trong toan bd chudi cung Ung.

. friendly packaging,
. commitment  to

. the supply chain.

provide :

for
. customers to choose it over :
Vi cac lua chon thay thé.

é . .  piém ban hang doc nhat cda
Our USPis that [unique selling o (2 13 [diégm ban hang doc

Chung ta chac chan nén xem xét
Pong y. Ngan sach ctia chdng ta
T6i nght chdng ta nén phén bé’é
nhirng d&c diém riéng biét clia san |
phadm, dich vu hodc thuong hiéu |
tranh va dua ra ly do thuyét phuc :

dé khach hang chon sin pham, :
dich vu hoac thuong hiéu do thay

: . isan phdm cla chung ta khong chi :
our product is not only cutting: . tién ti€n ma con than thién véi .

. ngudidung




. our product revolves around : , 2 ) , :
: : : .~ isan pham cua chung ta xoay :
. the product's unique design, : L an : , :
: . : . i quanh thiét ké déc dao, cac lua :
. customization options, and its : . , NN b :
: . . i chon tuy chinh va tiém nang tao :
. potential to make a fashion : :

. statement.

. i cac kénh ky thuat s6 nhu quang :
social : ~; R NSO ) :
. cao trén mang xa hoi, tiép thi qua :

2> create engaging video content -

. that
. sustainability efforts

_ reasonable, :
. [name]. Alright, we've outlined :
. our
- audience, highlighted our USP, :
- and set our budget. We have :
. had a great start in planning :
. this campaign.

27

. digital
: media ads, email marketing, :
. and maybe
. marketing through our blog

. That

. | agree,
: move.forward with the detailed . hay ti€p tuc 1ap k& hoach chi tiét va
Ty planning and execution of our : :
. advertising

. looking forward to seeing the :
- results!
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channels like

even

- digital channels like social
- media, partner with eco-
. conscious influencers, and

highlights

media platforms
and

with fashion

seems

goals, identified

[name].

campaign.

our
: N0 luc bén vitng clia chung ta

. social
. ! Instagram
26 . collaborate
. “° {influencers, and run a user-:
. generated content contest to

. engage our audience

like |
TikTok,
- v6i nhirng ngudi c6 anh hudng vé !

our :

- nén tuyén bé thdi trang.

- email va tham chi cé thé tiép thi
content : "... A .
- ndi dung thdng qua blog cua

. chungta

- cac kénh ky thuat s6 nhu mang xa
- héi, hgp tac vdi nhirng ngudi co
- anh hudng ngudi ma quan tam :

dén moi trudng va tao ndi dung |
video hdp dan dé néu béat nhing

cac nén tang truyén thong xa hoi |
nhu Instagram va TikTok, hgp tac :

thoi trang va toé chirc cudc thi ndi :

- dung do ngudi dung sang tao dé
. thu hat khan gia cda ching ta :

Piéu dé co6 vé hagp ly, [tén]. Bugc :
roi, chung ta da vach ra muc tiéu, :
xac dinh doi tuwgng, néu bat diém
ban hang déc nhat va xac dinh |

. ngan sach. Chung ta d3 c6 mot :

khai dau tuyét voi trong viéc 1én ké

- hoach cho chién dich nay.

Let's now : Toi dong vy, [tén]. Bay gid ching ta

. thuc hién chién dich quang cdo cua
I'm : " . n N o
- minh. T6i rat mong dugc nhin thay

. két qua!
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