Lesson Overview

Dealing with questions

You are the presenter, and you
have just finished your
presentation. Some audiences ask
you some questions.

How do you deal with these

questions?

I anyone has any questions, | N&éu c6 ai c6 bat ky cau hoi nao,
- I'm happy to try and answer : tdi rat san long tra 16i ching ngay
. them now. ' :

. Does  anyone
. questions?

Thank you for bringing up this Cam on ban da dua ra cau hoi
-~ question. - ne '

| think there are two parts to T6i nght c6 hai phan trong cau hoi
. your question. . cUa ban.




g

. your question.

It appears that your question
. can be divided into two parts.

Does that answer your question
- satisfactorily?

. Are you
. answer?

. Sure, | was wondering about the . . e e
. target demographics for this : TOI dang thac mac ve doi tuong

. new market.
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| believe there are two parts to

T6i tin rang c6 hai phan cho cau

- hoi cda ban.

. C6 v& nhu cau héi cla ban c6 thé
- dugc chia thanh hai phan. :

- Cau trd Igi cda téi c6 lam ban hai |
- 1ong khéng? :

- T6i da trd 161 ding cau hdi ban |
- dua ra chua? :

satisfied with my

are primarily targetingé

young professionals aged 25 to :
. 35 who have a strong affinity for :

. tech products.

- We are also considering a':

. secondary
- retirees who may be interested

demographic  of :

- in our offerings for different :
- reasons, such as leisure and :

. convenience.

My question

is about the

. projected timeline for entering :
. this new market. :

Ban c6 hai long vé&i cau tra 16i nay !

: .1 Cam on tat ca cac ban da tham du
: Thank you all for attending : [ . RN R n
: , . . budi thuyét trinh hdm nay Vvé :
- today's presentation on our: " % 2 A S o
: . . chién lugc ma réng thi truong mai !
. new market expansion strategy. : ., . a :
: . cUa chung toi.

- muc tiéu cho thi trudng mai nay.

Chang t6i chd yéu nham dé’né
ngudi di lam tré tudi tir 25 dén 35, !
nhirng ngudi c6 niém yéu thich :

. 16n véi cac san pham cong nghé.

Chung téi clng dang xem xét
nhém dan sé th& cap gom nhirng :

. ngudi vé huu co thé quan tdm dén

cac dich vu clia ching téi vi nhirng
ly do khac nhau, chang han nhu

- sy gidi tri va su thuan tién.

- T6i mudn hoi vé thoi gian du

kién tham nhap thi trudng mdi !
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“We plan to conduct market
- research and feasibility studies, |
~which will take approximately

three months

The actual market entry and I " , . L
; . - Viéc gia nhap thj truong thuc té va
~ product launch are projected to 2 - e x
- cix ra mat san pham dy kién sé dién
ratrong vong sau thang tdi. :

~occur  within  the next

months.

| have a question about the N . v o a i ;
: g this - T6i mudn hoi vé ngan sach dugc
- phan bd cho viec m& rong nay.

ébudget allocated  for

~expansion.

. research  and

. have budgeted $4 million.

. If there are no more questions :
thinks  of :
- something later, please feel free
' . hé véi toi.

. or if anyone

. to reach out.

- quarterly performance review.

. Our largest revenue contributor :
America, :

remains North
. accounting for 60% of our total
. revenue.

Ching tbi dy dinh tién hanh
nghién ciru thj truong va nghién
ciru tinh kha thi, viéc nay sé mat

khodng ba thang

: , , . Dau tién la chdng téi da phan bd 2 :
. The first one is that we have | | n , N
: - - triéu d6 la cho cac hoat doéng :
- allocated $2 million for market : A . \ . . :
: . nghién ctu thj truong va cac hoat :
pre-launch : 7 . : Ce o e Lo
S . . déng trudc khi ra mat, va thu hai :
. activities, and the second is that : .~ °~, N
; . la chdng tdi da phan bé ngan sach
. for the actual market entry and : A ea . e ey
initial marketing campaigns, we 4 trieu do la cho cac chién dich
= & campaigns, We &5 thi ban dau va tham nhap thi

. truong thuc té,

Néu khoéng con cau hdi nao nita :
hoac néu sau bubi thuyét trinh ¢6 !
ai nght ra diéu gi d6, vui long lién :

: . Cam on tat ca cac ban da tham du :
: Thank you all for attending : . . . N o
: , . . bubi thuyét trinh hém nay vé :
. today's presentation on our: _, 2 ha M s S
: . danh gia hiéu suat hang quy cua :

Khu vuc déng gép doanh thu I6n !
nhét cda chung ta van 1a Béc My, .
. chiém 60% tong doanh thu cda :
. chung ta. '
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now contributes 25%

- up the remaining 15%.

My question relates to our cost-
- kiém chi phi.

- saving measures.

éCan you provide more detailsé
~on how we plan to reduce

- expenses?

chain to reduce logistics costs

We're
. efficient  measures in
 facilities to cut utility expenses.

L L N Chung ta da chung kién su tang
- We've seen significant growth in , ) . . g
“the Asia-Pacific region, which U 10"8dang ke Gkhuvirc Chau A--
| 5 'to our - Théi Binh Duong, khu vuc hién
revenue, with Europe making CON& 80P 25% vao doanh thu cla.
| ’ P & ching ta, trong d6 Chau Au chiém

~15% con lai.

T6i mudn hdi vé cac bién phap tiét

Ban c6 thé cung cap thém chi tiét
vé cach chung ta du dinh giam chi

- phi khong?

s o Chang ta dang t6i uu hda chudi
We're optimizing our supply cung Ung cda minh dé gidm chi

~phi hau can

: . - Chuing ta dang trién khai cac bién :
implementing energy-: . © 2 oo

our phap tiét kiém nang lugng tai cac :
. o s& clla minh dé cét gidm chi phi :

. tién ich.
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